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GORRCHUICE

G?E'F PACKAGIMG SUCCESS TOGETHER™

AKE A LOAD OFF

with Triple Wall Bulk Packaging

Protect your heaviest bulk shipping requirements

B Industry’s Best Lead Times ® Cost Optimization
B Regional Warehouses ® Unparalleled Quality

m Exceptional Service m Flexible Quantities
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CONTACT US TODAY!

Sales Sales Sales Inside Sales
Brad Johnston Jane Jennings Kristin Warner Tori Schnell

812-691-5006 360.601.7860 512.557.8133 502.630.9483

www.greif.com
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Season's Greetings from the Vineline!

As the year draws to a close, we want to extend our warmest wishes to you and
your families for a joyous Christmas season and a bright New Year. This is a
season of reflection and gratitude, and here at the National Watermelon Associa-
tion, we are truly thankful for the dedication, resilience, and passion that our
members bring to the watermelon industry.

Looking back, our October Executive Committee meeting in Atlanta was a re-
markable gathering. The conversations and decisions made during that meeting
laid the groundwork for an exmtch; and impactful year ahead. One of the key
outcomes was the development of a comprehensive strategy aimed at building
even more value for our members. This includes advocating for our industry’s
priorities with the federal government and acting as a unified voice in the private
sector to address emerging challenges. We're energized by the opportunities
ahead and remain committed to supporting you in meaningful ways.

This issue of the Vineline highlights some of the essential work happening
across our organization and industry. Inside, you’ll find insights into the incoming
administration and its potential impacts on the watermelon industry, updates on
NWA-funded research addressing Vine Decline in Indiana, a critical issue for
growers, and news from the National Watermelon Promotion Board and high-
lights from our Watermelon Queens, who continue to inspire us with their incredi-
ble outreach efforts.

As we look toward the new year, the staff (Monica, Tami, Kerri, and Queen Jules)
and | remain committed to advocating for your needs, fostering connections, and
addressing the challenges and opportunities that lie ahead. Together, we will
continue to grow and strengthen the watermelon industry.

Thank you for being an integral part of this community. We hope this holiday
season brings you peace, joy, and cherished moments with loved ones. Here's to
a successful and prosperous year ahead!

Merry Christmas and Happy New Year!

Sincerely,

George F. Szczepanski
Executive Director
National Watermelon Association
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Meet Prelita

We know the market for minis is hot. That’s why we’re
pleased to introduce Prelita — the newest addition to
our personal seedless portfolio.

,/ Early to Mature / Seedless

J Healthy Vines / Dark Rind

/ Strong Fruit Set J Firm, Bright Red Flesh
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of pempilation; When the Informalion (s'hassd on experiances witlitests, trias, of praciioes, such Information is provided by Nunhems as closely as commeroially possibla to suchxperiencas.infonmation may also B biasad on genasal tisenvations. Howeyer, Nunhes cannot gliarantee the Information in any form Whatsoever:

thersfors, the Information Is provided on an *AS 1S basis and without any guarantas, elther express orimplied, including, withott imitation, that the Informationyis asGurate or complete. Under no clreumstances Is the Information ta be considerad as advice or as a recommendation. Buyer Is solely responsihle for sead selection
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reality and may otherwise not be an accurate portrayal of the disease, @Nunhems USA/Inc. 2024, All Rights Reserved,
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National CRqoort

As we wrap up the 2024
season we reflect over the
last few months. In Sep-
tember, Queen Jules visited
New York with Mr. Ross
Chastain. She partici-
pated in the “Protect Your
Melon” campaign, remind-
Ing everyone to wear their
seatbelts. Thank you to
Melon 1 for the sponsor-
ship making this promotion
possible! Pics #1, #2

Next on her agenda was

a visit to the IFPA Global
Produce and Floral Show
that was held in Atlanta,
Georgia. Queen Jules was
joined by several of her
sister queens. Thank you
to International Paper for
making this visit to the
show possible! Pics #3 #4,
#5,#6,#7,#8,#9,#10

Florida Watermelon As-
sociation’s Annual Con-
vention was an incredible
time spent with our FWA
family! Mrs. Debra Wat-
son and Queen Elanie did
a fantastic job, along with
Rob and Kel Gibson, mak-
ing this convention one we

continued on page 7
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Clifton Seed Compan comect s, DOOO@

i/

Quality Vegetable Seeds Since 1928

@GS

i CLIFT®N SEED

S sicy) :
Premont El Capitan
Round-Oval Shape, 15-17 1bs. NN Excellent Yield Potential
Super Crisp With High Brix S <\ | Deep Red Flesh, Small Pip Size i
Very Small Seed Pips W | Uniform, Block-Shaped :
Excellent Shelf Life ‘ Great Holding Ability

Walker gy Valor

High Brix; Excellent Flavor = o Bt Early Maturity With Firm Fles
Strong, Vigorous Plant = Produces Mostly 36 & 45 Count

Excellent Uniformity — y Higher Fruit Set
Firm, Crisp Flesh TN Good Disease Resistance

ek Nice Internal Color

"800k Red Flesh, Fivm and Tasty

Strong Plant Vigor
Variety Has Very Small Pips

High Yield Potential
Mid-Early Maturity
: Uniform Fruit, 14-17 lbs.
“High Brix With Deep Red Color

Preakness

Uniform Fruit Set of 6 to 8 Count
Excellent Yield Potential
"Dark Red Flesh, Small Pip Size

_L,%SWild Card Plus

Extended Flowering Period
Tiger-Striped Rind Pattern
Excellent Pollen Quality

and Excellent Flavor . g Small, Explosive Fruits
,.,-—‘\".. ¥
Terry Parrish Josh Garrett Mark Upton Susan Colucci
N.FL, AL, MS, LA Georgia NY, N, England, PA, MI NC, $C, VA
229.921.7803 (" 352.231.1681 315.604.1098 910.290.1735
Tyler Raulerson John Mclntyre Logan Cecil “Mark Nail
Southwest GA Southeast FL TN, KY. AR, MO, §.IN, S.IL MI, WL MN, 1A, NN, NLIL
229.891.8226 803.242.1413 615.854.9859 269.419.0129
Eric Zunica- P & .

Southwest FL
81 3:399.39_74

Repeat The Reward

T: 1-8002231-9359 | E2910-267-2692 |PO Box 206 Faison, NC 28341 | cliftonseed.com
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National Rejoort

will never forget! Thanks
for the sponsorship and
support of the FWA allow-
ing us to attend! Pics #11,
#12,#13, #14, #15, #16,
#1°7,#18,#19

Flying straight from the
FWA Convention to Wash-
ington, DC to attend the
annual Marine Corp Mar-
athon celebrating their
49th anniversary of this
event! Queen Jules was
joined by other state wa-
termelon queens along
with the National Water-
melon Promotion Board
team and distributed over
30,000 containers and
nearly 10,000 pounds of
watermelon to more than
25,000 runners and their
enthusiastic spectators.
Thanks again to the NWPB
for their sponsorship and
partnership with the MCM
making this another fan-

tastic promotion! Pics #20,
#21,#22,#23, #24, #25

Now onto the Texas Wa-
termelon Convention that
was held in McAllen,
Texas this year. Queen

continued on page 9
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MAXi@BIN

THE STRONGER BOX BY MAXPAK

FULLY RECYCLABLE

Eliminates the need for
non-recyclable paraffin waxes.

SFI AND PEFC CERTIFIED
Uses high quality kraft linerboards.

CUSTOM GRAPHICS

Up to four color custom
flexographic printing is available.

FULL DIE CUT CAPABILITY

Manufactured using modern
Flexo-folder gluer technology.

MaxPak prides itself on
providing value-added

solutions for the most
demanding customers.

PAK

A TRG COMPANY

CENTRALLY LOCATED TO SERVE YOUR NEEDS

ADEL WAREHOUSE LAKELAND FACILITY
598 OLD QUITMAN ROAD 2808 NEW TAMPA HIGHWAY
ADEL, GA 31620 LAKELAND, FLORIDA 33815

CONTACT TROY GRUBB, SALES MANAGER FOR INQUIRIES
tgrubb@maxpak.cc | Direct; 863.284.2301 | Mobile: 863.267.2352
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National Pictures

TEXAS WATERMELON

Jules kicked oft the fun ey s
at TWA’s 58th Annual o -
convention with a Den- ha W RN
im and Diamonds event R s BRLA (L
and enjoyed McAllen -y 4 BN
until Saturday evening
reconnecting with the
TWA watermelon fam-
ily! She also had an
eventful field trip with
the visiting queens to
The Border Wall and
the Rio Grande River
that divides the USA
and Mexico. A special
thanks to Mr. Ben Hill
for making this pos-
sible. Another “thank
you” goes out to Mrs.
Barbara Duda and
Queen Amelia for be-
ing the perfect hosts

for this trip! Thanks to
Mrs. Kristen Story and
the TWA for their spon-
sorship which made this
visit possible!

avsasas VY LA LRSIV
‘ O C LAMRTO |
Vi e

Pics #26, #27, #28, #29,
#30, #31, #32, #33, #34,
#35,#36
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GROW WITH USL.. THE NEW STANDARD

Visit Our Website
www.MulchFilm.com

SYNGENTA PROUDLY LAUNCHES

GROWN FOR GENERATIONS

A campaign inspired by those who have dedicated their lives
to growing watermelon for families across the United States.

In the world of agriculture, long-term success is more than a single
season's harvest, or a few good years. It is often measured in lifetimes,
with family farms being passed down from one generation to the next.
At Syngenta, whether passed down through generations or forged by
first-generation farmers blazing new trails, we feel a deep commitment
to supporting the growth of family farms. To honor this commitment, we
have launched Grown for Generations—a campaign inspired by those
who have dedicated their lives to growing watermelon for families across

[
synge nta.
the United States.

LEARN HOW SYNGENTA HONORS FAMILY FARMS ~ [s]:zg2(s]

Learn more about Syngenta's “Grown for Generations”
watermelon campaign! Scan the QR Code or E L |
Visit syngentavegetables.com/en-us | SCAN ME |

GRON ror GENERATIONS

ith permission.
ome or all of the varieties may be protected under one or more of the following: Plant Variety Protection,
United States Plant Patents and/! i nd may not be propagated or reproduced without authorization.
I atrademark of any.

g
syngenta.
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) Comvertion Preview |9

Five Things You Can’t Miss at the National
Watermelon Convention in Austin:
Boots, Buckles, and Watermelons

We can’t wait to see you again at this year’s National Watermelon Convention in
Austin! After more than a decade, we’re thrilled to be returning to Texas, and we’ve
got lots in store for you. From networking opportunities to invaluable learning ses-
sions, there’s something for everyone. While we could go on and on about every-
thing you’ll find at the convention, here are just five things you won’t want to miss!

1. Opening Night at Punch Bowl Social

Kick off the convention with a memorable Thursday night at a unique venue—Punch Bowl Social! Enjoy a
fantastic night of fun with activities, music, food, and things to do. It's the perfect way to meet fellow industry
professionals and immerse yourself in Austin’s vibrant atmosphere.

2. Queen Competition

Don’t miss the excitement of the Queen Competition! Watch as candidates vie for the crown and represent
the watermelon industry with grace and poise. This is always a crowd favorite and a great way to honor the
tradition of the National Watermelon Queen. Beyond just the pageantry and excitement, the winner be-
comes our most visible ambassador, promoting watermelon across the country.

3. The Auction: Back and Better Than Ever

Our auction is back and better than ever! Get your hands on exclusive watermelon items, unique merchandise,
and once-in-a-lifetime experiences like hunting trips. Plus, discover local treasures from Austin and, of course,
take home loads of watermelons. It's an opportunity to support the industry while scoring fantastic finds!

4. Educational Sessions Focused on Compliance

Staying up-to-date with requirements and compliance is a key focus
of this year’s educational sessions. Learn about audits, food safety,
and the latest updates on regulations like FSMA 204. These
sessions will ensure you’re prepared to navigate the changing
landscape of the watermelon industry.

5. Come Together with Your Watermelon Family

At the heart of the convention is the chance to connect with your
watermelon family. Whether you’re networking, sharing experiences,
or making new friends, the sense of community is what makes this
event truly special. Let’'s come together and strengthen our ties as
we work towards a brighter future for the industry!

This year’s convention promises to be a fun-filled, educational,
and meaningful event you won’t want to miss. See you in Austin,
where boots, buckles, and watermelons meet!
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PACKAGE COMPANY

800-653-2807

Riverside, Ml * Lakeland, FL « Boynton Beach, FL
shop.montepkg.com ¢ sales@montepkg.com

We can customize products with your logo and name.

CBB-03 Bulk Bin with Safety Stripe - Triple Wall

We have been dedicated
to manufacturing and
supplying the finest
produce containers and
packaging since 1925.

We offer superior customer service
and many solutions
for your packaging needs.

CG-1234 - 3.4.5 Count Doublewall

CG-036 - 2.3.4 count

We offer the newest and most
efficient designs in packaging
as well as offering the highest
quality products.

) PACKAGING

BUNZL SUPPLIES

Agriculture

Group TECHNOLOGY
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How Do You Manage Rindworm? Investigating a
Poorly Understood Pest Complex in Watermelon
by lan Kaplan

Investigations of insect pests on watermelon have mostly focused on leaf- or root-feeding. Far less research has
been directed at the pests responsible for direct feeding to the fruit surface, known to growers as “rindworm”. This
lack of information on fruit-damaging pests is problematic for several reasons. One, in most cases, the insects
causing the damage are unknown since rindworm is likely caused by a complex of multiple insect species. This
makes both diagnosing and controlling rindworm a major challenge. Two, the production chain rewards blemish-free
fruits that lack scarring or other rind deformities. Wholesalers and consumers have a low tolerance to the (mostly)
cosmetic scarring to watermelon rind and thus small blemishes can lead to entire load rejection of otherwise high
quality and edible fruits. Three, there are few rescue treatments available once rind damage has begun, since the
pests causing this syndrome are shielded by their protected feeding location at the interface where the fruit is in
contact with soil or plastic. Therefore, late-season foliar insecticide applications may not provide adequate coverage
to contact and control the focal pest.

Our conversations with large watermelon farms in Indiana identified rindworm as an ongoing and significant eco-
nomic concern, impacting production in the Midwestern US. Despite their economic importance, rindworm is one
of the most poorly studied and least understood pests by entomologists and crop managers. There is virtually no
research available on rindworm in US watermelon production with only one scientific study, which was published
nearly 50 years ago.

In 2024, with funding by the NWA, we conducted one of the first broad-scale surveys of rindworm infestation on
commercial watermelon farms. From May through August, we worked with 8 growers to conduct weekly pest scout-
ing on 16 fields (each ca. 60 acres) in Southern Indiana. During weekly visits we identified and counted all insect
pests, focusing on species that are potential contributors to the rindworm complex. Based on field observations and
grower conversations, these included striped and spotted cucumber beetles, wireworms, and caterpillars. After fruit
set, we also surveyed melons for rind injury. All damaged fruits were photographed in the field, and we later ana-
lyzed these images using computer software to precisely measure the area of the lesion.

Altogether, we surveyed >5,000 melons between July and August. Overall rates of insect damaged fruits were 7.5%
with most (>75%) of these lesion sizes exceeding the tolerance threshold for marketability. However, this number
varied widely by field and week. The maximum observed for a single field and week was 65% of fruits with evidence
of insect feeding damage. We found 3-times more damage on the hidden underside than the exposed top por-

tion of the fruit. This likely reflects insect preference for the microclimate where fruits contact the ground. Damage
rates were the same for fruits growing at field edges compared to those growing in the field interior. Surprisingly, we
found slightly more damage for fruits developing on plastic compared to soil. We assumed that plastic would form

a barrier that protected the fruits from soil-dwelling insects. Cucumber beetle densities explained some, but not all,
of the variation in rind damage. At densities exceeding their economic threshold (5 beetles per plant), rind damage
levels increased rapidly. However, at more typical levels (less than 2 beetles per plant) there was no relationship
with beetle abundance, suggesting that other insects are contributing and/or other factors play a role (e.g., insect
behavior, soil type, melon variety). We never observed caterpillars but did find wireworms injuring melons at multiple
fields. Currently, we are evaluating insecticide regimes that resulted in the lowest injury levels to make management
recommendations.
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NATIONAL WATERMELON PROMOTION BOARD
WINTER 2024 INDUSTRY UPDATES

E Each year the Board strives to increase the demand for watermelon f; /
through research, education and promotion. In the fall we review
ll new research to help us better understand the watermelon 4
consumer at retail and foodservice. Find the details below and stay watermelon.org

up to date with the Watermelon Update by scanning the QR code.

KEY SHOPPER BEHAVIORS DRIVE
GROWTH OF WATERMELON CATEGORY

The U.S. watermelon category has experienced strong growth
over the last year, with households across the country making an
estimated $2.7 billion in fresh watermelon purchases. According
to a recent shopper segmentation study conducted by the
National Watermelon Promotion Board (NWPB), an increase in
annual watermelon purchases was driven by higher household
penetration and spend within key shopper segments.

The shopper segmentation study, which examined shopper
behaviors and purchase trends based on consumer panel data,
showed that over 3 million new U.S. households purchased
watermelon in 2024 boosting U.S. household penetration to
72%. On average, shoppers rade five watermelon purchase
trips during the year,
spending $5.83 per
trip for an estimated
annual household
spend of $28.94.

Over +3M additional households
entered the fresh watermelon
calegory in 2024

Based on their
annual spend,
watermelon buyers
were divided into
three segments:
Light, Medium,
and Heavy. The
Heavy segment represented 25% of watermelon households,
and accounted for 63% of total category purchase dollars in
2024. This segment contributed $97 million of the incremental
purchases, highlighting their role as the primary drivers of
category growth.

RN M
%o 0'?.1:__
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watarmelon.org

The study identified several actionable opportunities for
continued category growth:

« Increase Shopping Frequency: Encouraging households to
make one additional watermelon purchase trip per year could
bring over $550 million into the watermelon category.

+ Expand Household Penetration: A 1% increase in household
penetration, from 72% to 73%, could generate an additional
$38 million in incremental sales.

- Target Heavy Shoppers: Developing marketing strategies
focused on engaging with the Heavy watermelon shopper
segment could further boost spending and repeat purchases.

These findings, combined with earlier consumer research,
offer a comprehensive understanding of watermelon buyer
demographics, characteristics, and purchasing behaviors.
This enables retailers and producers to effectively target
key consumer groups and maximize sales opportunities.

—

OPPORTUNITIES FOR WATERMELON IN
FOODSERVICE MENUS

The National Watermelon Promotion Board conducted

a comprehensive 2024 study involving 1191 nationally
representative consumers and interviews with menu
development chefs from 15 multi-unit restaurant brands. The
research aimed to understand shifting consumer attitudes and
uncover potential for watermelon integration into foodservice
menus.

Penetration and frequency of watermelon ordering away from
home increased but there is still room for growth. More than 70%
of consumers agree, “Fresh watermelon is under appreciated,
and restaurants should be offering or doing more to use fresh
watermelon in new and interesting ways." Additionally, 70% say
foodservice menuing positively impacts their retail purchase.
Key insights include:

Lunch: The Primary Opportunity
- Fresh watermelon offers significant potential during the lunch
daypart. While lunch stands out, the fruit's versatility makes it
appealing across other meal occasions.
Appetizers, Sides, and Desserts Shine
- Watermelon shows promise as a component in craveable
appetizers, sides, and desserts.
- Main entrees are a greater challenge but could succeed
with innovative flavor pairings and a focus on lunch-centric
offerings.
Seasonality and Consumer Engagement
- Leveraging summer nostalgia and emotional connections to
watermelon can re-engage younger consumers.
- While year-round usage is the goal, capitalizing on the
summer appeal may amplify marketing efforts.
Chef and Operator Collaboration
- Additional collaboration with foodservice operators is essential
to refine marketing strategies and encourage innovative menu
integration.

This research underscores watermelon'’s versatility and untapped
potential in foodservice, particularly through innovative menu
applications and seasonal marketing strategies.
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J Vineline 2uélic Policy |8

What the 2024 Election Means
for the Watermelon Industry: A Look Ahead

The reelection of Donald Trump as president and a Republican-controlled Senate brings both optimism and uncer-

tainty for the watermelon industry. While the potential for deregulation and tax relief offers opportunities for growers
and shippers, challenges such as trade tensions and fiscal concerns could complicate the outlook for this essential

sector of U.S. agriculture. We’ve been checking in with some of the experts, and here are w few trends to watch as
the new administration in the Executive and Legislative branches settles into the beltway.

Fewer Regulations, Lower Costs

For the watermelon industry, the Trump administration’s com-
mitment to reducing federal regulations presents a significant
opportunity. The anticipated rollbacks could simplify compliance
with labor, environmental, and transportation rules, ultimately
lowering operational costs. Should Republicans maintain con-
trol of the House, the Congressional Review Act could be de-
ployed to reverse regulations enacted during the final legislative s
days of the Biden administration, which may include measures ST
impacting farm labor programs or pesticide use.

I|r| LENY

On taxes, industry stakeholders are optimistic that key provi-
sions of the 2017 Tax Cuts and Jobs Act will be renewed. The
extension of estate tax exemptions and deductions like the
199A benefit for cooperatives would directly impact many fami-
ly-owned watermelon farms and packing operations. However,
the challenge lies in reconciling these extensions with the fed-
eral deficit, as the cost to renew them could reach $4.6 trillion.

e R e P

LR | F -

Trade Uncertainty Threatens Export Markets

The watermelon industry relies on international trade, particularly with key export and import markets like Canada
and Mexico. President Trump’s tougher trade stance, including possible tariff increases on China and other trading
partners, could introduce significant disruptions. Although watermelon exports to China are relatively small com-
pared to other crops, any ripple effects in global trade could create competition in alternative markets.

Mexico, a critical partner in the watermelon supply chain, is also at risk. Proposed tariffs tied to immigration issues
could impact cross-border trade and logistics, driving up costs and complicating operations for U.S. importers and
growers. Generally speaking, the prospect of increased tariffs is more of a threat from the supply chain more than
it is to the international movement of our products. It's the inputs that are truly the risk, as fertilizer, seed and crop
protection tools are sourced through global supply chains, and priced to burden small and large growers alike.

Energy Policy and Biofuels

The Trump administration’s energy policies are expected to focus on traditional energy sources, but rural America’s
support for the president may preserve some biofuel programs. These initiatives, like the 45Z Clean Fuel Production
Credit, align with sustainability efforts that resonate with watermelon growers adopting climate-smart practices.

However, broader climate and renewable energy programs could face cuts, which may limit funding for conservation
initiatives that have the potential to benefit watermelon producers. Growers who rely on these programs to reduce
costs and adopt sustainable farming practices will need to monitor policy developments closely.

Advocacy in a Changing Congress

One major election outcome is the addition of 50 to
60 new members of Congress. This turnover presents
an opportunity for the National Watermelon Associa-
tion and other advocacy groups to educate lawmak-
ers about the critical contributions of the Specialty
Crop industry to the U.S. economy. Efforts to highlight
the unique challenges and priorities of watermelon
growers, such as labor reform and input prices, will be
essential in shaping future policies.

Navigating the Future

For the watermelon industry, the 2024 election has
brought both promise and complexity. Deregulation
and tax relief could lower costs and improve profitabil-
ity, but potential trade conflicts and changes to energy
policies introduce risks. Strategic advocacy and plan- e B gk s o, 2, st e, S 54 Rkt e
ning will be critical as the industry works to seize op-
portunities and mitigate challenges in the years ahead.
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Five Things You GCan't Miss:

* A night of fun at Punch Bowl Social.

* The excitement of the Queen Competition.

* The high-energy auction filled with treasures and
watermelon-themed prizes.

« Educational sessions to keep you ahead in the industry.

 Reconnecting with your watermelon family!

Join us for the National
Watermelon Convention

February 19-22

4 )

Hilton
Austin, Texas
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Texas CReJoort

Hello to our wonderful watermelon family.
These last few months have been filled with
some great trips for our queen, Amelia. In
September she took a trip to two HEB stores
in Austin, Texas. Amelia visited with custom-
ers and passed out watermelon samples and
activity sheets for the kids. Customers are
always so appreciative to have us there.

A short time later we had a great visit to
Washington, D.C. for the Marine Corps
Marathon. It was Amelia’s first trip to the
nation’s capital, and we got to spend a day
sightseeing. We visited some of the monu- W ey
ments, the National Mall, the WWII Memo- " A familygets  pictre with Amelia
rial, and the American History Museum. On
the day of the marathon Amelia and the other
queens worked long and hard to pass out
watermelon to all the runners and the visitors
cheering them on. It is always great to hear
the participants in the race say how much
they look forward to, and appreciate, the re-
freshing treat at the end of the race.

Finally, in early November we had the 58th
annual Texas Watermelon Convention in
McAllen, TX. There were several visiting
queens and coordinators that joined us, and it
was a truly enjoyable event. On Thursday we
saw many of our members come to our presi-
dent’s reception and casino night. Then on
Friday we had our speakers and educational
sessions. That evening there was the auction,
which was a great success. Saturday was the
day for the queen contestants’ speeches, im-
promptu questions and interviews. When that
was over the contestants, judges and girls
went to lunch and Amelia had the opportu-
nity to go with visiting queens and coordina-
tors to Rio Fresh’s farm on the border and
see the border wall. Finally, in the evening
after the evening gown competition and din-
ner, Amelia crowned the 2025 Texas Water-
melon Queen, Miss Bethany Boller.

Ready for the auction!

V4R A ASANAYAIRSAINS LY

[ N 1

Ready to pass out watermelon to the runners

Lovely ladies

Busy, but fun, day for the queens Bethany and the Borders family

In February, Amelia and I look forward to the
National Watermelon Convention in Austin, }‘ Baioygan ryesa e
Texas. We hope to have many of the TWA 2 " . '

family there to cheer her on.

Until next time, God bless you all.

Best regards,
Barbara Duda TWA Coordinator
bcduda62@gmail.com

The queens with the National Watermelon Promotion Board crew Bethany with Luke, Kendall and Brady Brown
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South Carolina Rejoort

We are ending this year with much happi-
ness, but also sadness. Happiness that we
had a wonderful record-breaking year with
promotions, and sadness that it is all coming
to an end. Kinlyn has worked so hard and
been such a blessing to the SC Association
that her shoes will truly be hard to fill.

The month of September began with the
Beaufort Shrimp Festival and 5k race on
10/5. Kinlyn spent hours passing out fresh

sliced watermelons to runners and spectators.

The International Fresh Produce Show fol-
lowed in Atlanta, Georgia, on 10/18-10/19.
Kinlyn was fortunate enough to get to meet
and spend time with the magnificent Joe
Poon before his retirement after many years
with the watermelon family. We send our
love and best wishes to Joe in all of his fu-
ture endeavors.

The Florida Convention was held on 10/25-
10/27, in Ft. Myers, Florida. Kinlyn and I
had a great time at the Halloween Party and
other functions leading up to the crowing of
the new 2025 Florida Watermelon Queen.
Many thanks to Rob and Kelly Gibson for
going above and beyond to make this event
such a special time.

On 11/2, we were back in Beaufort, SC, for
the Sk Swing Bridge Run. Again, Kinlyn
passed out many slices of fresh watermelon
to runners and spectators. The Texas Wa-
termelon Convention is being held on 11/8-
11/10, and we are looking forward to joining
our friends in McAllen, Texas.

Kinlyn will also be judging a High School
Pageant in Great Falls, SC, on 11/16. The
Lugoff Christmas Parade and the Kershaw
Christmas parade will both have Kinlyn par-
ticipating on 12/14.

As 2024 draws to an end, we would like to
wish all of our watermelon families a very
happy and special holiday season. See you
all in Austin!

Warmest Watermelon Wishes,

Ann Bryant

SC Promotions Coordinator
Abryant028 @charter.net
864-303-3995

Wi

Beautiful sunset at Sanibel Resort.

PMA Kinlyn getting ready for an interview with the DJ.

Fresh Cred Show in Atlanta at PMA. Congratulating the youngest runner to cross the finish line.
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North Carolina fRe]oort

Our busy summer season has now lead into fall
and Queen Haylee has continued to promote
watermelon across our state and nation.

North Carolina State
University College
of Ag and Life

. Sciences Football
Tailgate, The
Howell Family and
Haylee

The Winterville Watermelon Festival was our
last late summer festival. Haylee hosted four

watermelon eating contests, rode in the parade Disinguishedjudges Tor e Mot e atemelon
and shared fresh watermelon sample with at-
tendees while working in the Food Lion pavil-
1on at the festival. The State Farmers Market
hosted watermelon day and Haylee gave out
fresh cut watermelon slices and helped to judge
the “biggest” watermelon contest.

Queen Haylee and Allyson Farmer our 2013 NC Watermelon

This season we also shared NC watermelons Queen having fun at the NCSU CALS tailgate

with the families at the Ronald McDonald
House in eastern North Carolina. It was very
gratifying to learn that our watermelons were a
perfect way for the families to enjoy fresh fruit!

Queen Haylee attends North Carolina State Uni- N : &9 | NG
versity and we shared our watermelon message ' ' _ ‘
at a few university events this fall. The NCSU
football player’s devoured fresh watermelon
slices to help them rehydrate after a practice.
We attended the College of Agriculture and Life
Sciences tailgate festival. At the pregame tail-
gate, Haylee meet with fellow students, alumni
and friends of the college to promote North
Carolina agriculture and watermelon.

NC Agriculture Commissioner, Steve Troxler and Haylee at the
NCSU CALS tailgate

NCWA board members, James & Courtney Sharp and James
Brake, helping staff our booth at the Southern Nash FFA Ag Night

We always love to educate young people about
our wonderful industry. So far this fall we have
attended the Chowan University President’s re-
ception, the Southern Nash High School FFA Ag
Night and the Bear Grass FFA Career Day.

Delivering fresh NC watermelons to the Ronald McDonald House A great group of students at the Southern Nash FFA Ag Night

The 2024 Marine Corp Marathon was awesome! of castern NC
Haylee loved working with her fellow Queen’s
to help rehydrate all the runners with tasty wa-
termelon. Thousands of watermelon cups were
distributed and it is always a highlight to hear
the runner proclaim “watermelon is my favorite
part of the marathon”. Thank you to Stephanie
Barlow and the NWPB team who work so hard
to make this the best watermelon promotion
each year.

Chowan University President, Dr. Rosemary Thomas and Haylee
enjoyed sharing watermelon with students and faculty at the
Chowan University Welcome Reception

The convention season is upon us and Queen
Haylee is looking forward seeing everyone in
Austin! We hope you all have a wonderful holi-
day!

North Carolina State University football players and training staff Queen Haylee getting ready for the runners at the
loved our watermelon Marine Corp Marathon

Sharon Rogers
NCWA Promotions Coordinator
336-583-9630

ncwatermelonqueen @ gmail.com

Thanks to Kaitlin Glover from Rob’s Fresh Produce for supplying Team NWPB & Haylee at the Marine Corp Marathon in
our watermelons and helping us at the NCSU football Washington, DC
watermelon day
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Mar-Del Rqoort

Another Mardelicious year has come
and gone. Queen Karli has represented
the Mar-Del Watermelon Association
through county fairs, state fairs, and
produce stands to name a few. Most
recently,Karli had the opportunity to Queen Karliand Coordinator Temra had a geat e at the Texas
pass out watermelon at the Marine

Corps Marathon. We can not thank the
Watermelon Promotion Board enough
for making this opportunity possible.
The State Queens and National Queen
were able to meet runners at the fin- S ———
ish line with watermelon! A hydrat- fxhecrou.

ing option that every marathon runner “
should take advantage of!

I VIR
EXAS WATER

Queen Karli and Queen Jules enjoying the Atlanta Aquarium after
the IFPA Show.

Queen Karli was able to extend her
promotion year further by attending
the International Fresh Produce As-
sociation Global Produce and Floral
show in Atlanta, Georgia. Thank you
to the Maryland Department of Agri-
culture for sponsoring our tickets and
welcoming us at their booth. It was a
great show to learn more about what
goes into the behind the scenes work
of the produce industry. The Texas
Watermelon Convention ended our
promotion season. We are grateful for
the hospitality Texas showed us and
welcomed us to their state! Queen
Karli attended a farm tour led by Ben-
jamin Hill from Rio Fresh. Queen
Karli learned a lot about how agricul-
ture is produced in that region of the
United States.

The Queens with the National Promotion Board! Always fun to
run into this crew!

‘ -
PO »
o

We are anxiously awaiting hosting our ~ ~ """ = |
own Mar-Del Watermelon Conven- O i ofhe st queens at you comntion,
tion. It is one of our favorite times of
year to reminisce with the watermel-
on family on the past year and year
ahead. We welcome all to the 2025
Mar-Del Watermelon Convention. We
will be celebrating a baseball theme!
“A home run with Mar-Delicious Wa-
termelon!” 2024 and Queen Karli’s
year is coming to an end but we look
forward to celebrating all the bless-
ings of the year with our watermelon
family!

Seed Spit time at the TWA Convention. Thank you to Wiggins farms for sponsoring dinner while at the
IFPA show!
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IUliana R@om’t

Greetings from Illiana!

Queen Maya has had an exciting and busy few
months as our growing season has come to a close
and we’ve begun preparations for the year ahead.

In August, Queen Maya had the pleasure of speaking
at the Latino Festival in Vincennes, Indiana, where
she proudly represented the growers of Indiana and
Illinois. She took the time to thank all the hardwork-
ing individuals who make our operations possible.
To end her speech on a sweet note, she shared some
tasty Mouzin Brothers watermelon slices with fes-
tivalgoers. Later that month, Maya visited several
Needler’s Fresh Market locations in Pendleton, Car-
mel, New Palestine, and Indianapolis, IN, alongside
Mouzin Brothers Farms. A big thank you to Mouzin
Brothers for sponsoring these amazing events!

Queen Maya continued her local promotional ef-
forts by attending several events in her hometown of
Terre Haute, IN. She participated in the homecom-
ing parade at Indiana State University and promoted
watermelon sales at two Rural King locations.

Thanks to the National Watermelon Promotion Board,
Maya traveled to Washington, D.C., for the Marine
Corps Marathon. There, she joined other state queens
and the NWPB team to distribute over 33,000 cups
of watermelon to runners crossing the finish line. For
many, it was their first marathon, and Maya was hon-
ored to share in their celebration. A special thank you
to Ms. Stephanie Barlow and Ms. Juliemar Rosado
for their dedication in organizing this incredible event - SRR

. y R . The highlight of the finish festival is receiving watermelon from
every year. It truly is a highlight of her reign! these smiling faces!

Maya also had the chance to attend the Texas Water-
melon Association convention in McAllen, Texas. We
appreciate the hospitality of TWA President Ms. Kris-
tin Story, coordinator Ms. Barbara Duda, and National
coordinator/TWA member Ms. Kerri Wiggins. The
event included a tour of South Texas, including a visit
to the Mexico/USA border and an agriculture tour led
by Mr. Ben Hill. It was an unforgettable weekend,
offering Maya valuable insight into Texas agriculture
and an opportunity to bond with fellow queens.

Looking ahead, we’re preparing for our upcoming
convention and the National Convention. Please
mark your calendars
for the 35th Annual
IWA Convention,
happening January
16-19, 2025, at the
beautiful French Lick
Springs Hotel in
French Lick, Indiana.

Visit illianawatermelon
.com to register today!

We look forward to
seeing you there!

Warm Regards,

Lana Brothers
(314)724-6305
iwapromocoordinator
@gmail.com

All smiles at the Texas convention We love watermelon! Congratulations Queen Bethany!
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gugf Coast Report

Season Greetings to our watermelon family!

Tori was able to attend The Marine Corps Mara-
thon hosted by the National Watermelon Promo-
tion Board. During this event, she assisted in
sharing 65,000 pounds of fresh-cut watermelon
with runners. Many runners said watermelon is
their favorite treat at the race and look forward
to seeing the queens at the finish line. Thank you
to the NWPB for their efforts in representing the
watermelon industry so well. It truly is a wonder-
ful event for all!

Participating in the seed spit competition at FWA hosted by
Chuck Elam, Seedway.

Tori has attended the Florida Watermelon Asso-
ciation Convention in Fort Myers, Florida, and
the Texas Watermelon Association Convention
in McAllen, Texas. This was Tori’s first trip to
Texas! During this time Tori was able to visit a
farm, the border wall, and see a LaserWeeder in
action. It is a blessing to get to visit and support
our other Watermelon Associations.

THEGLOBAL &%

During the holiday season, Tori will continue to
greet many watermelon enthusiasts in Enterprise,
Alabama, and her hometown of Wicksburg, Ala-
bama during their annual Christmas Parades. Be
sure to follow the Gulf Coast Watermelon As-
sociation’s social media platforms as Tori has

a series of holiday videos that will be posted
throughout the holidays.

We hope you join us on January 31st and Feb-
ruary lst, 2025 at the Beau Rivage Resort and
Casino in Biloxi Mississippi. Our theme for this
year’s convention is Watermelon Derby. With
special events like a competition for the “Best / &,
Derby Hat”, our annual auction, and a live band, A=Y, |
we hope to see members and non-members join e g

us for some sweet fun to support the Gulf Coast O rgro.at e A Glotal Prodce Shovw, e o o Haowen,
watermelon industry! Please visit our website
https://www.gulfcoastwatermelon.org/ to register
for our convention.

e

Queen Tori looks forward to representing the
GCWA at the 2025 NWA Convention and com-
peting for the 2025 National Watermelon Asso-
ciation Queen title. Thank you Tori for your hard
work and dedication to promoting the Gulf Coast
Watermelon Association and the entire watermel-
on industry. It truly has been a sweet year!

Queen Tori with Coordinator Sarah Jane, Heather Raulerson, and
Mitch Mitchell, International Paper, at the IFPA

May your holidays be filled with joy, peace, and Global Produce Sho.
cherished moments with loved ones. We wish 3
you a wonderful holiday season and a bright,
prosperous watermelon new year!

Tori cooking a delicious watermelon cranberry sauce for our
social media platforms for Thanksgiving.

Many Blessings,

Sarah Jane Levine
Gulf Coast Watermelon Association
Promotion Coordinator

(337) 348-4465
gulfcoastwatermelonqueen@gmail.com

Passing out watermelon to runners at the Marine Corps Marathon. Tori posing with the watermelon she shared with runners at the
Marine Corps Marathon Race.
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Georgia Report

Happy New Year from the Georgia Watermelon
Association!

We are excited to invite you to join us for the Geor-
gia Watermelon Association Conference and Annual
Meeting, taking place January 24-26, 2025, at the
Chateau Elan Winery and Resort in Braselton, GA!
This three-day event offers a fantastic lineup of exhib-
its, networking opportunities, and educational sessions
to help growers and industry members plan for the
upcoming season and maximize both production and
revenue. This year, GWA is thrilled to introduce a new B ,

food safety workshop focused on Corporate Social Y BB oo
Responsibility Audits, which will be held on Friday
morning. To register, call our office at (706) 845-8575
or sign up online via the GWA website.

Our 2024 Ambassador tour continued strong
through fall and into early winter with impactful
promotions. Maycey had the privilege of joining
Ross Chastain as NASCAR’s playoff season kicked
off in Atlanta. She participated in a Meet and Greet
with Ross, where hundreds of fans lined up to meet
the “Melon Man!” A big thank you to Melon 1 for
this incredible behind-the-scenes opportunity at
the race. Maycey also attended the GWA’s annual
grower luncheon, where she shared an update on
her busy and exciting year.

Enjoying time with her fellow watermelon ambassadors and
coordinators at the IP event

October was a whirlwind! Maycey represented
GWA at the Global Produce and Floral Show
(GPFS) in Atlanta. It was a wonderful experience
connecting with industry supporters and other state
watermelon associations. Special thanks to Inter-
national Paper and Jesse Wiggins for treating us

to some memorable meals during the event. After
GPFS, Maycey had the chance to attend her first At-
lanta Falcons game with Jordan Carter and Bailey
Leger, where she met state legislators Leesa Hagan,
Katie Dempsey, and Beth Camp, educating them
on the vital role of the GWA and her work as an
ambassador for Georgia Watermelons. Thank you,
Leger and Son, for this opportunity.

This fall, Maycey also attended the Sunbelt Ag
Expo and rounded out October with a visit to Wash-
ington, D.C. for the Marine Corps Marathon. There,
she assisted the National Watermelon Promotion
Board in handing out over 30,000 containers of wa-
termelon to attendees at the Finish Line Festival!

The GWA is incredibly grateful for Maycey’s hard
work and dedication throughout the 2024 promo-
tional year. Her composure and strong work ethic
have made her a valuable representative of the as-
sociation.

Make sure to follow us on social media at @gawa-
termelons and @ gawatermelonambassador to stay
updated on all things GWA. We hope you’re plan-
ning to join us for the GWA Annual Meeting on
January 24-26, 2025, in Braselton, GA!

Wishing everyone a healthy, happy, and

GEORGIA¢
prosperous New Year! g

WATERMELON #

Sincerely,
Charley Sheffield, Promotions Coordinator

Maycey with Georgia Ag Commissioner, Tyler Harper, who Ready to get these 30,000 containers handed out!
visited the GWA Booth
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Florida CRe]oort

Greeting from the Sunshine State of Florida!!

Starting our months off the end of August and Septem-
ber, we had the opportunity to spend these times at the
Darlington Race and being in Bristol, Tennessee doing
promotions with Nascar Driver Ross Chastain from being ==
at the track in Darlington to doing school promotions and >
groceries store in Bristol. Thank you, #1 Nascar Driver Nasear Fans enjoying a i of “Watermelo” in Darlington, Atthe IFPA Global Poduce and Floral Shov in Adanta,Georga
Ross Chastain, for everything you do in supporting our South Carolina.
watermelon industry through out the country.

Now a little bit about our 56th Annual Florida Watermel-
on Convention “Beach Spook-Tacular” which was held this
year on Oct 24 — 27 at the beautiful Sanibel Harbor Marriott
Resort & Spa in Fort Myers, Florida. We had 7 beautiful
young ladies this year compete for the 2025 Florida Water-
melon Queen Title. Congratulations to Reagan Hudson of
Chiefland for being crowned the 2025 Florida Watermelon
Queen. Reagan is currently attending the University of e g g 0 e o e e oA "
Florida College of Agricultural and Life Science. Our First
Runner-up was Ashlee Thomas of Bell and second runner-up
1s Karina Valadez of Wauchula. The “Jubilee Award” went
to Kaydan Strickland of Fort Myers. All the contestants did
a wonderful job competing for the 2025 Florida Watermelon
Queen Title. Also, Congratulations to Mr. Chuck Elam for
receiving the “Outstanding Service” Award.

NN
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Until next time! A hot “Labor Day Weekend” at the Cookout 500, Queen Elanie

and Susan Chastain cutting up and passing out watermelons to all Queen Elanie — Snow White along with her Prince President Rob

Debra Harrison - the Nascar fans. Gibson and his beautiful family.
Florida Watermelon Promotions Coordinator

Serving as the Florida Watermelon Queen has been the
sweetest year of my life. While reflecting on this journey,
I am filled with gratitude and pride for the many memories
MrS. Debra and I haVe Created and the people I had the A beautiful morning at the Sullivan East High School in Bristol,
privilege of meeting. From visiting farms across the state Tennessee.

and sharing the hard work of our growers to tabling in gro-
cery stores and bringing the sweetness of Florida watermel-
ons directly to our consumers, each experience has deep-
ened my appreciation for this amazing industry. One of the
highlights this year was our new partnership with UF Ath-
letics. Representing the Florida Watermelon Association

at basketball, softball, gymnastics, baseball, and football
games was an absolute honor, allowing us to connect with ¢ (W ; .
thOllS ands Of fans and showcase the refreshin g, healthy Being at the Food City in Bristol, this little girl waited in line to Our 2025 Florida Watermelon Contestant. So proud of these

i ==

Everyone enjoyed dressing up and having fun at the President

Reception “Beach Spook-Tacular”. Past Queen Katy Mae Har-

rison — Scarecrows along with Queen Elanie- Snow White and
First Vice-President Carrie Thomas- Princess Belle.

. . .. . . get a slice of watermelon and to visit and see Queen Elanie and beautiful young ladies.
choice that watermelons provide. Our visits to Capitol Hill Nascar Driver Ross Chastain.

were also memorable, as I had the opportunity to advocate
for our growers, shippers, and packers while sharing the
importance of watermelon with leaders across the country.
Of course, none of this would have been possible without
the support of our amazing sponsors. A heartfelt thank you
goes out to each one of you that donated your time, money
and resources this year. Your support has made this year , : ol |
sweeter than I COUld haVe ever imagines and I'am incred' Queen Elanie having a good time on “Gator Talk” with Coach “Congratulations” to Chuck Elam for receiving the Outstanding
lbly grateful for eaCh Of you. Napier with Florida Gators. Service Award!

Sincerely,
Elanie Mason - 2024 Florida Watermelon Queen

Thank you to all of those who attended our convention
this past October. While it might not have been the con- A

. o o . All ways laughter and smiles, and wonderful watermelon ap- Our “Dearest Has Been’s” and our 2025 Florida Watermelon
vention, we all envisioned, due to the loss of power, it petizer to cat at the Melon 1 booth! Queen Reagan Hudson.
was a great success. Thank you to everyone who bore
with us through the challenges and gave the FWA your
unwavering support. Congratulations to our new Queen
Miss Reagan Hudson, we know you will represent our
industry well.

Thanks,
Rob Gibson — President

Queen Elanie enjoying chatting with Heather Raulerson with “Congratulations” to Reagan Hudson for being selected our 2025
International Paper in Atlanta. Florida Watermelon Queen.
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TELONE

DON'T LET NEMATODES RUIN YOUR
SEASON BEFORE IT STARTS!

TELONE™ |l is the world's best defense against destructive plant parasitic
nematodes. Applying TELONE™ before planting creates a zone of protection,
allowing developing root systems to thrive—Ileading to healthier plants,
higher yields, and improved quality. A custom blend of TELONE™ (to combat
nematodes) and chloropicrin (to target soil borne diseases) is an effective
one-two punch for all of your watermelon pre-plant needs.

REMEMBER THERE S NO COMING BACK EROM A PO0R START'

! Contact your TELONE™ Specialist
TELEOS to learn more:

TELONE™ is a Trademark of the Dow Chemical Company (“Dow”) or an affiliated company of Dow, used under license. TELONE™ is a federally Restricted Use Pesticide. Always read and follow label directions.
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G
LABELPAC’

CONTACT US:

PHONE: 586-933-3006
E-MAIL: INFO@LABELPAC.COM




